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REPORT ON

TUBERCULOSIS (TB) FREE MUMBAI CAMPAIGN
Community Awareness Walk

Date Wednesday, 30 September 2026

Event TB Free Mumbai Campaign – Community Awareness Walk

Institution Bharatiya Vidya Bhavan's M. M. College of Arts, N. M. Institute of Science & H. R. J. College of Commerce, Bhavan's College

Association National Service Scheme (NSS), University of Mumbai, Lok Bhavan, Maharashtra and Municipal Corporation of Greater Mumbai

Venue / Area Bhavan's College campus and surrounding community area, Mumbai

Official event standee for the TB Free Mumbai Campaign (Community Awareness Walk).
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REPORT: TB FREE MUMBAI CAMPAIGN
The Tuberculosis (TB) Free Mumbai Campaign – Community Awareness Walk was conducted on

Wednesday, 30 September 2026 as a community-awareness initiative associated with Bhavan's College. The

campaign brought together students, NSS volunteers, teaching and non-teaching staff, community participants

and supporting personnel for an awareness walk focused on tuberculosis and public health.

Background and Purpose

The campaign was designed as a public outreach activity to create awareness about tuberculosis and to

encourage responsible community participation in the prevention and control of TB. The walk used banners,

placards and group participation to communicate health messages in a visible and accessible manner.

Organizing Institutions and Participation

The official campaign material identifies Lok Bhavan, Maharashtra; the National Service Scheme (NSS),

University of Mumbai; the Municipal Corporation of Greater Mumbai; and Bhavan's College and its constituent

institutions among the organizations associated with the campaign. The participating institutions included M. M.

College of Arts, N. M. Institute of Science and H. R. J. College of Commerce.

Objectives

• To create awareness among the public about tuberculosis and community health.

• To encourage early attention to TB-related symptoms and the importance of timely medical care.

• To promote preventive health practices and responsible participation in public-health initiatives.

• To involve students and volunteers in meaningful community-service activities.

• To strengthen the message of collective action towards a TB-free Mumbai.

Event Proceedings

Participants assembled with the campaign banner and awareness placards before proceeding through the

surrounding community area. Students in uniform, volunteers and staff members participated together. The

photographs document the group at the college premises as well as during the community walk, showing the

collaborative nature of the event.
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EVENT ACTIVITIES AND OBSERVATIONS

Community Awareness Walk

The central activity of the campaign was the community awareness walk. Participants carried a prominent TB

Free Mumbai banner and displayed hand-held awareness placards. The walk extended the campaign message

beyond the college campus and into the surrounding community, making the activity a direct public-awareness

exercise.

Participation and Teamwork

The event demonstrated active cooperation between students, faculty members, NSS volunteers, community

representatives and supporting personnel. The photographs show participants standing together in an organized

formation and interacting during the walk. Such participation reflects the role of educational institutions in

encouraging students to engage with socially relevant issues.

Awareness Materials

The campaign made use of a large event banner and several placards carrying public-health messages. The

visual materials helped communicate the campaign theme clearly and made the awareness activity easily

recognizable to people in the surrounding area.

Key Observations

• Strong participation by students and volunteers.

• Visible use of banners and placards for public communication.

• Coordination between educational institutions and community-supporting bodies.

• Emphasis on social responsibility, public health and community awareness.

• A practical opportunity for students to participate in a real community-service activity.

Learning and Social Impact

The campaign provided participants with an opportunity to understand that public health awareness is not limited

to hospitals or classrooms. Community outreach, responsible communication and collective participation are

also important components of health promotion. For students, the activity encouraged teamwork, discipline,

communication and a sense of social responsibility.
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PHOTO DOCUMENTATION – I

Participants gathered at Bhavan's College with the
official TB Free Mumbai Campaign banner.

Community awareness walk with students, volunteers,
staff members and supporting personnel.

The photographs capture the event at different stages: the initial group gathering at the college and the

subsequent community-awareness walk. The campaign banner remains a central visual element throughout the

activity.
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PHOTO DOCUMENTATION – II

Group photograph during the community awareness walk, showing students, staff, volunteers and other participants.

Official campaign standee announcing the Tuberculosis (TB) Free Mumbai Campaign – Community Awareness Walk.
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OUTCOMES AND CONCLUSION

Key Outcomes

• Increased visibility of tuberculosis awareness messages in the local community.

• Encouraged students and volunteers to take part in a public-health initiative.

• Promoted teamwork and coordination among participating groups.

• Created an opportunity for direct community interaction through a structured awareness walk.

• Reinforced the importance of collective responsibility in building a healthier Mumbai.

Conclusion

The Tuberculosis (TB) Free Mumbai Campaign – Community Awareness Walk was a meaningful

community-service and public-awareness activity. The participation of students, faculty, volunteers and other

supporting members helped carry the campaign message into the community. The event demonstrated how

educational institutions can contribute to socially important causes by combining student participation,

awareness communication and community engagement.

Overall, the campaign served as an effective platform for promoting awareness about tuberculosis and

encouraging collective action towards a TB-free Mumbai.
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